


































































The final pages have not yet been illustrated. But per-
haps you are curious how it all ends? If so, feel free to 
continue on below…

The protagonist continues on to examine the matter of product labels…

There’s a lot of these little labels out in stores. Fairtrade is one of the more well-known. 
That is most certainly a good label.

Producers of certain goods, like coffee beans, are to be ensured a decent livelihood 
along with a premium they can use to help out their local community in the way they 
choose. 

Indeed, coffee beans were very much one of those ‘colonial’ products. Labour with low 
wages, to then have the beans sent to some wealthy European country. There remains 
a bit of a holdover here as well. But there are several labels here such as Fairtrade and 
Rainforest Alliance that aims to improve the social and environmental conditions.

While many eco-friendly or fair-trade labels actually seem to carry almost no meaning, 
Fairtrade at least seem to be the real deal. 

However, a Guardian article from 2019 paints a grim picture… It is revealed that, despite 
Fairtrade’s intention of giving independence and agency to farmers, the scheme still 
depends on Fairtrade products being stocked in stores. Retailers pulling out can lead to 
a dramatic change for farmers.

Fairtrade remains dependent on companies of the Global North to function, it seems. 
And even then, it also seems that the farmers don’t actually get that much in the end, 
despite it all.

Some companies that were initially stocking Fairtrade products were even dissatisfied 
with how they were unable to control how the farmers invest their earned money, and 
instead sought to create their own certification schemes. Ones where they can be more 
in control.

Fairtrade, while certainly good, might sadly be more of a ‘better than nothing’ solution… 
The article asks whether the Fairtrade project has failed to change how global trade is 
conducted. And the answer to that question doesn’t seem positive…

Are labels at all good at creating change?

Fairtrade is a good label. But there are many of them, for all sorts of products. And their 
claimed effects often seem less impactful than you’d think. Some lack all meaning – only 
put there to make the product look good.

Greenwashing is a term used for when a company greatly exaggerates their efforts in 
environmental and societal improvements. And it seems many labels sadly fall in this 
category… This seem to tie into the PR stuff from earlier. A certain image is presented 
that is quite different from reality.



Perhaps all this is just window dressing for selling more products…

Hm. I’d really hope we’d be able to do something that’s a little more than ‘good 
enough…

Well… at least we have recycling. Recycling is good. It’s something everyone should do. 
There is no doubt about this.

That said, I saw a strange statistic recently… Turns out household waste – the stuff the 
everyday person throws away, all that stuff we’re encouraged to recycle – is only a tiny 
drop in the ocean in comparison with the waste produced by industry.

Wait… How can that be right? It always seems to be aimed at the average, individual 
person. How can this be?

Well, it seems redirecting blame might be a trend… For instance, there’s this old Amer-
ican recycling ad featuring a native American, dismayed by careless littering and dump-
ing of waste. Apparently, the ad is rather iconic. Well, turns out this was produced in 
association with plastic bottle producing companies. The true purpose was to divert 
attention from themselves and their own production of single-use products, towards 
the buyer. This way, they could avoid being regulated. In the end, this project of shifting 
blame was so successful, that this is how waste came to be thought of.

Regulation… I imagine a company wouldn’t want that barrier to growth.

But that’s a strange thing.

Why *is* the individual ‘consumer’ blamed? Is the buyer’s freedom to buy more sus-
tainable things a misdirection?

Why are companies even allowed to create products in such a way that the environment 
is harmed? Or even people? Sure, you could say that as long as nobody bought the bad 
stuff, everything would change to be better. 

Supply and demand, things like that. But with all this competition… Wouldn’t that en-
sure companies will try to aim for the most profitable option, just so that they won’t be 
beat by a competitor willing to go the extra mile? That means the store shelves are full 
with questionable products. How are we supposed to buy with the ambition of positive 
change, when it’s so rigged? Again… is it really reasonable to expect each visit to the 
grocery store to become an exam in ethical purchasing?

*Huff…*

And I suppose this is how the globalized world works. It’s become so complex and inter-
twined with countless stakeholders, that it must be difficult to even try to do something 
differently.

And in light of the situation with Covid-19, it shows how sensitive this complex system 
is to changes. Suddenly the economy crumbles, when the status quo suddenly can’t be 
upheld. And companies get nervous – because they do need to survive. It’s a little incon-
venient with a pandemic.

A system so ingrained into the lives it touches that it becomes difficult to change it…



Stakeholders that all want different things and can’t agree. Politicians, governments, 
workers, companies, more than human life, -- [Incomprehensible].

The protagonist falls to the ground and assumes the foetal position, overcome with the 
complexity of the situation.

The mood is grim. Visually, the story assumes a more realistic, perhaps somewhat creepy 
look. Strong shadows create contrast between light and dark. The protagonist lays on the 
ground, overcome with despair.

…Why does everything have to be difficult...?

…Why can’t there just be easy answers…?

…Everything is rigidly constructed to benefit growth, regardless of whether you’re in the 
Global South or the North….

…What am I supposed to do…?

…Oh, woe is me…

Above in the sky, a light appears. The protagonist looks up. His vision clears, and some-
thing materializes within the light.

What’s the matter with you??????

It’s the sweater – and it’s not happy.

The visuals return to normal, more cartoony appearance. The sweater stands before the 
protagonist, the latter of whom remains curled up into a ball.

Congrats! You’ve been woked into despair.

Why bother…

Seriously? You’re not the one who has to work 60 hours a week. The only reason you 
can give up is because you have the privilege of not having to give a shit. This isn’t 
about you.

What happened to those lofty goals of fairness and justice?

…

…Okay, look. Yes, this is hard. This is *really* hard. Maybe impossible.

But impossible things have been achieved before. For how long have we been able to 
say that humans have been on the moon? Like, 50 years or something? Imagine how 
impossible the notion must have sounded in all those million years before it. And yet, 
it was somehow achieved.

Look, what I mean is, just because you can’t see the end right now, doesn’t mean it 
can’t be done.

The protagonist manages to come to his senses, and sits up.

What do I do then?



Start by exchanging that ‘I’ for a ‘we’.

This isn’t like one of your videogames, where a single hero kicks the ass of every bad 
guy on their own. You have to start working together with other people. That’s how 
you get people walking on the moon. Just because you don’t see a path, doesn’t mean 
somebody else with a different set of skills don’t.

By the way, you know Martin Luther King, Jr?

That American civil rights person?

He and all the other people he was working with to combat racial segregation in the 
US had the odds against them. In fact, most people in the US at that time supported 
it!

But do you know what happened? They marched right up there, and boldly demanded 
the removal of all racial segregation. Not even a compromise, just – boom – no segre-
gation. And it worked!

They too achieved the impossible. And that’s the general trend with people creating 
change.

It begins with an idea – something that a large amount of people can believe in. That’s 
the spark.

Then you come together into a ‘we’. A whole bunch of people with different skills that 
can each contribute in their own ways.

Then you have the last step – taking action. This is when you all actively work togeth-
er towards this common goal, and work towards realizing it.

It’s not a certain path, and you may not see the end from where you are. But neither 
did the previous big social movements. And yet the effects of their actions are clear in 
retrospect. The positive change they sought could be found after all.

Seeming more motivated by the words, the protagonist stands up.

Huh… that makes a lot of sense. But… I’m not really a protester kind of person. Can’t I 
help in other ways?

As I said, you use the skillset that you already have. If you’re not feeling like much of 
an activist, then you likely have other ways of contributing. Movements need all kinds 
of people and change makers. Being an activist is only one such position.

I see… Thanks, sweater.

No problem. Alright, back to being a sweater.

The sweater falls to the ground, lifeless. There’s a moment of silence. Perhaps the protag-
onist wonders why a sweater was giving him life lessons just now.

…That’s that. So, have I learned anything? 

There’re no easy answers for solving big, global problems. And it seems you often can’t 
just buy them away. Unless you’re very rich. But then you probably wouldn’t do it.



If I want to work towards positive change, I should seek out other people who feel simi-
larly, and work together with them. Together we must take concrete action, and we use 
our own skills to help out the movement.

Then… even if matters seem grim and impossible, we must try to remember our goal. 
Because impossible things have been achieved before. Then, somewhere at the end, we 
find the change we’re looking for.

You know, it’s not the exact solution that I was looking for. I don’t know exactly how to 
solve this Global South and Global North thing. But perhaps the search for a solution 
doesn’t have to be clear from the get go.

I can’t say I know what’s the best thing to do is; what the preferred end goal is. 

…But I can see the next step towards it.

And maybe that’s enough.

The protagonist ends his research, having found a satisfactory answer. Whatever he 
chooses to do next, is left ambiguous. 

The End


